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Education
Bachelor of Arts
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Bachelor of Arts
Spanish
Wofford College

Originally from the low country of
South Carolina, Thomas moved to
Nashville with a desire to support
sustainability measures on a larger
scale, leading to his role as a Data
Analyst at Wilmot. 

Growing up on a rural horse farm in
North Carolina and the low country of
South Carolina, Thomas discovered a
lifelong love for the outdoors.
Thomas’ father is a forester and land
manager, so his passion for ecology,
conservation, and mitigation has
been in his blood from a very young
age. This led to him studying
Environmental Studies at Wofford
College. 

As an Environmental Studies major at
Wofford College, Thomas fell in love
with the work of environmentalists
and nature writers like Rachel Carson,
John Muir, and Richard Powers. As a
Spanish major, Thomas was exposed
to global sustainability initiatives in  
Spain and other Western European
countries, as well as Costa Rica and
Belize, which led to his interest in
helping sustainability initiatives in
Nashville, Tennessee, and beyond.   

Thomas joined Wilmot as a data
analyst and field technician for the
company's partnership with LDA for
ADA sidewalk and bikeway audits. .
He has since worked in tandem with
the sustainability team, including
David Adams, Nate Martinez, Natalie
Connor, Lillian Berger, and Ava Hetzel
for the early stages of the East Bank
Project. Additionally, Thomas has
worked with Ava, Natalie, Lillian, and
Mark Pruett on the social media
marketing team. 
. 

DATA ANALYST/SOCIAL MEDIA MARKETING,       
WILMOT INC.

Notable Projects:
ADA Sidewalk/Bikeway Audit (LDA)
Nashville, TN
Teamed with Chris Williams and Leif Watkins
of Wilmot and Juan Loza of LDA in data
collection efforts for over 500 miles of
sidewalks in Nashville. 

Organized and reviewed data to ensure the
accuracy of reports and necessary
modifications and restorations; 

Wilmot Social Media Marketing
Nashville, TN
Coordinated with the Wilmot social media
marketing team to create content and
schedule posts to Wilmot's social media
accounts. 

 


